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the¥ctual Conditions of
~-Repeat Overseas Travelers
From China

xRepeat Travelers: People who revisit countries they have traveled to
at least once in the past (regardless of the time of year) during the

2025 Chinese New Year. ‘
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Males were relatively more numerous, with no significant dlfferences
by age group.
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REPEAT VISITORS For relaxation and

LA refreshment(31.7%)

Hong Kong 17.3%

Thailand 16.3% For Family trips(27.9%)
. LFA «Including filial piety

Japan

Tai .8%
aiwan 4.8% For specific
Malaysia 3.8% Lwl

activities and

POUINIKGoaN 207 experiences(16.3%)

Cambodia @ 1.0%
United States 2.9%
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TRAVEL BUDGET Food Culture Experience ;

63% o™ | 534
5,000 RMB to 15,000 Shopping Experience
RMB (USD 700-2100)
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MAIN INFORMATION TRAVEL ARRANGEMENTS
GU“.EG"UN CHANNELS One out of three people ’

arranged for “Package ppw

4 40/ ttc.yursw.lth free
o \ itineraries.”
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